














They supported laboratory work to test new drugs; they inspected drug plants, lobbied for
the prescription of drugs on a generic basis, and issued a seal of approval that allowed no
drug advertised in their publications without this seal. But the AMA found that it had only
increased its revenues from drug advertising by 3% in the period 1946-1953 compared to a
50% increase other publications were making. So the AMA withdrew its seal of approval
system. Now the AMA earns more than $10.5 million annually from drug advertising,
jumping from a pre-1953 low of $3.5 million (Transaction, a reputable sociological journal).
This accounts for about half its annual income. The AMA may not be joined in an "insidious
plot" with the drug advertisers against the consumer, but it unquestionable has an interest
in these companies’ profits. It is the patient (or consumer) who has no control, and extremely
little knowledge, of what a specific medication is going to do to him and why its cost is so
exorbitant. The present situation with the pharmaceutical companies is an unfortunate one,
where the true health needs of the community play a secondary role to the profit-oriented
direction of drug manufacturing. Thus, it is out of a sense of conscience and -conviction
that, we, as future physicians, speak out so vociferously on a situation that prevails con-
rary to what is the best interest of the patient - Ben Podemski, MS I)
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Demolished

Old boards newly broken
-the sharp acrid odor
of mildew and years of people
living in
the upside down cracked wash basin
nest to the stairs,
2 flights
leading to nothingness.
I stand, a voyeur
peeping into the past
through the gaping wreckage,
and I see
NO ONE.

Karen Ireland, MS II
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